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Strategies to Chinese tourism industry after
China s accession to WTO

CHEN Yongfu's ZHANG Wan ong’

(1. Faculty of Economics and Management Zhejiang Foresuy Collega Linan 311300 Zhejiang China; 2.
Faculty of Landscape Architecture and Art  Zhejiang Forestry College, Lin’an 311300 Zhejiang, China)

Abstract: The paper analyses the advantage and disadvantage of Chinese tourism after the WTO entry. On one
hand, it is beneficial to enlarge the tourist market, improve the development environment of Chinese tourism,
increase the manmagerial level, and enforce the ntermational competitiveness. On another hand, it is challenge to
the potential interests of Chinese tourism, professional talent wmpetitiveness, building up legal system of tourism
sewvice, technology method and operation mechanism of tourism. In order to meet the great challenge, some
measures are put foward; (Dto change the government § function and enforce macwo-control; @to build up and
perfect the law system of tourism service trade; (Dto speed up the pace of training tourism men for profession by
education; @Dio bring into full play the function of trade organization and increase the owganizational level of tourism

enterprises
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