oL R M R OF F R, 2011, 28(5): 789 - 793
Journal of Zhejiang A & F University

[ /, 95 P T
WY manhE R R EBWIZITIRER
1 X 81
(AL R 2R BT Be, WL 1% 311300)

WE., BRARF SR CHARRELEY, 2458 SHRE SRR MBATARMERIG MmN &, AT HL&
MEMmE, ARARTERRERLZLELEEE, AL T, AFLEFGAERBRE =D RRHB LTSN
RERE e NS bRy e, STERSGEADBFLETLN S EF T FAEEREEZFIE,
FAREBMIET T, 2 LEMBELTrAT, KBS BLE 53N B L, TFTHYERSMETEE,
EHARRBMORBERE, BREALLSMAN, BEHZRHERGTL, VHEZERSES AN SINIE,
RRAASR T EAEANG DT L, BAGHHERRA, & 11
KPR REFSK;, SMBR; AN, K&K, Sl
hESES. S-0; F306 XEKFRARAD: A XEHS . 2095-0756(2011)05-0789-05

Design on brand image building of special local produces

YANG Wen-jian
(School of Art and Design, Zhejiang A & F University, Lin’an 311300, Zhejiang, China)

Abstract: Although the brand building of special local produces has entered a rapid development period,
today the majority of special local produces have weak brands or no brands. Both the quantity and quality of
brands of special local produces are lag behind that of commercial brands. This paper gives the idea that the
brand images building of special local produces consist of regional brand image building and corporate brand
image building from a perspective of commercial design. As to the regional brand building, the local
governments and the industry associations should take the leading responsibility for building the full set of
brand image standards and the brands promotion. The corporate brand image can be divided into middle-end,
low-end and high-end brands images. The former two brands can be developed by the image of regional brand.
The later is the representative of regional brand. As to the high-end brands, brand personality should be
emphasized and use the ecological design idea to build the high-end brand image and to develop high-end
consumers. [Ch, 11 ref.]
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