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Usefulness of online comments on different categories of forest
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Abstract: Online comments are a determinant of consumers’ willingness to buy forest products and therefore
an important reason for the online circulation of forest products. Consumers get lost in the mass online com-
ments. Through experiments, this research examined the interrelationships among sentiment polarity of online
comments (positive and negative ones), product categories (searched products, experienced products and cre-
dence products), and perceived usefulness of online products comments. The results indicated that the negative
comments played a more influential role than positive comments with regard to searched products and credence
products; the sentiment polarity of comments on searched products had no significant differences in the per-
ceived usefulness. When the comments were constantly positive, the categories of products didn’t have a sig-
nificant moderating effect on the perceived usefulness of comments; when the comments were constantly nega-
tive, products categories had an moderating effect on the usefulness of comments. [Ch, 7 tab. 14 ref.]
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Table 1  Description of the demographic characteristics of the sample data analysis

A5 15 4 FR At {H FEARRUA ARED %] AR AK A5t {H BEARBUA HRE %
" 5 92 26.7 B K AR 194 56.4
. s 252 73.3 4~6 d-JH~ 92 26.7
I CETES
2aMUT 19 5.5 1~3 d- & 42 12.2
i 2~5a 119 34.6 R 16 47
2 i 15 £4% 1 1]
5~9 a 151 439 2aRkUT 129 37.5
9al) 55 16.0 o 2~4 a 165 48.0
%4 245 ) K s ]
4~6 a 41 11.9
6alll 9 2.6
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mh, TEWASKCRTJOR AR, DORR I Y SR FISE KR fl R s 2 PEAG L Al 5 SR )™ w21 o R T o
PRUZR J5 22 23 B LS 3 AN [m] 9 77 il A T 2K T2 75 728 2 U H 72 il SR S X7 il 28 301 ) 2 A (M=
3.08, M,,=3.41, M.=3.76, F=12.20, P=0.000),

RIS REA T RS Y JEAT 04, BFFETE AL RN 2 7K R nr Geoxl b A2 Bt 4 552 B R 15 7
TEAE 2257 o WO IE 1 PFIS IR A PR 25 B W8 K T SRl A8, K 2 X P 9 SR 1 3R A ) P (M =
3.82, M,euin=2.40, 1=7.03, P=0.000),
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FAE Cronbach’s {64 0.821CKF 0.7), HAG UM NF—Btk . RS IEME T /0 A 54145 W 808 45
B, FHWEAE & 09 K 7 200 {5 fl AVE (average variance extracted) 35 UE WS SR BE o A8 S5 5 22 il B4 5%
(POVEI) 2y 0.674, KT 0.500, s SCEUE REF, Bk, W& BA R AFr(E B AL
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BB IR R R, 5 B AELTIE AN AR M X 8 B BV R . R
TSEAEAS T AGL 32 73 B A [ 1 AR M P X TR e PP e A PRI Z e AFAE 22 5% 0 R 2 AT DL
IE 1 PR A VRS (E O 3.873, T A IS A9 A T PE I 4.196(T=2.860, P=0.004) . A~ [a] 1§ Ak 4
O AE LR X 9% & A Ve Z A B8 22 5, SR A IV B3 T IR e . RITHR R
J7 2253 Mt (one-way ANOVA) J5 35 Xt 7 i 2 51 5 91 2 3 (£ VF I8 ORI FIPE 9 ER0M AT R 5, 75 3
Fymu=3903, P=0.02, [Nit, WAL EXAFZIEIIM™ L Eie, HRERPHEA TR R 5 25,

R2 AEATRBERBENELITREARRZMERK

Table 2 Effect of comment emotional polarity to online comments using decision

PRI FEA A Bifi Pt 22 T{H A P
NAERE 171 3.873 0.754

2.860 342 0.004
TS 173 4.196 0.694
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SR B J5 2 0 W 5 T 25 57 i I3 RN AE 2 A8 1) 17 SR A X A e PP ol P TR S e 9 P T, A 6
SCHR AR R AR B . DIAELR PP IS AR PR 0 B AZ &, SR TR IR A &, P50 L 7= i 504 S Py
g, HATHR T AT . BT A SR A R A DT 2SR IR B (F=0.229, P=0.632), RS T %
2 5T UCPE 9 25 AF o 100 i AR IO T R T b e 5 PR B 2 AP AR VR G &R, B 220 T 4 2R LK 3.
P72 BT SRR . PRSI AR 78 A I ) O (F e nen=4.685, P=0.003; F 5 559=
3.977, P=0.021), FWIL EPFRWEMRIE . B oA XL L e A R AR B R AT H
PR T ax 2 A AN IR T 2k BRI IR, BE— 2D U BRI L R A SB[ KCE TR RS A
FHTE A8 TE X5

R3 MAENNERR

Table 3 Results of covariance analysis

I 75 # H Y5 F1H ik
FIE R AR 13.798 8 1.725 3.400 0.001
(i 359.341 1 359.341 708.266 0.000
TELAT IR 4.685 1 4.685 9.235 0.003
RN,
T i 28501 3.977 2 1.989 3.920 0.021
2 HRUNE PRV AR P X B i 20 3.895 2 1.947 3.838 0.022
P51 0.091 1 0.091 0.180 0.672
PpAE BERLN, P45 il I ) 0.723 1 0.723 1.425 0.233
04 £5% Wiy SIS i 1] 0.164 1 0.164 0.323 0.570
W7 169.963 335 0.507
Bt 5 646.240 344
BB ST 183.761 343

B . R?=0.475,
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Table 4  Corrected means of perceived usefulness

95% {5 X [A]

SRS K B IEA T o 158 22 - I
RN 4.123 a 0.067 3.992 4254

P ST AR5 3.860 a 0.067 3.728 3.991
(EEART 3971 a 0.067 3.840 4.102

PR IE T S 3.868 a 0.055 3.760 3.975
U T I8 4.102 a 0.054 3.995 4209

£5 FEBRLIFLHNEAMEESENERRE
Table 5 Corrected means of perceived usefulness under different product category

2% 95% 515 X [H]

I ] BEEM () R B - i
. PRI 0.264* 0.095 0.017 0.036 0.491
- 51T 5 0.152 0.094 0.325 ~0.075 0379
e 152 i -0.264* 0.095 0.017 -0.491 -0.036
o T AE ~0.112 0.095 0.715 ~0.339 0.116
. e ~0.152 0.094 0325 ~0.379 0.075
e PR i 0.112 0.095 0715 ~0.116 0.339
Rl A i ¥1or F P
3.977 2 1.989 3.920 0.021
) TR 25
169.963 335 0.507

BT * FORBE2EAE 0.05 (1) W 3E VA [ .
%6 RREFRRETIBNEHEEEDEOLRER

Table 6  Corrected means of perceived usefulness under different comments polarity

2557 95% 5 X [H]

I J HfEzEmE A=) PR LR 2 A —— R
HUE S 1E R R 0.234* 0.077 0.003 0.083 0.386
E PR BT —-0.234%* 0.077 0.003 -0.386 -0.083
P75 Al F Y5 F FE
X L 5 22 4.685 1 4.685 9.235 0.003
169.963 335 0.507

UL . R 248 0.05 /Y B & MK BB

7 FRBESFREDERSARTNBNE BB EHEE

Table 7 Corrected means of perceived usefulness under crossover grouping

o IE _ B 1 A _ T
R TR b fR AT i K b TR b TR AT b
WERE 3.940(n=57)  0.046 0.171 4.307(n=58) 0.481% 0.133 -0.367*(T=3.371%)
N T=0355  3.894(n=7) 0.124 T=3.987%  3.826(n=58) -0.348% 0.068(7=0.499)
fri A fh T=1.124 T=0.698  3.769(n=56) T=1.194 T=2.547* 4.173(n=57) -0.404% (T=2.635%)

YLl n FRRAEARANEL, THR R MNL 2 239022 5 LU TR R, *0.05 B MKF B3

Ve A IR 28 PR T O PRI 1A R o 1k — 28 0 A7 7 i 288 B X A 2 P8 17 O P 3 3 A T e =X
K LB B L 77 i S TS S 2 ) M AR PR T TR B IE S, 331K 7.
T AT LA W, i 2 B S i, OE ST PR PR A T R S A AN TR o X T AR
G PP I IE VIR 1R AR SE T BB B 2 5 (1=0.499, P=0.619), WX T 5 dh (15 ) ME AT ah
(M), BT A S 3 o T E T A BRI (] 19, =3.371, P=0.001; T p=2.635, P=0.010), ik,
BB Hy R, Wik Hy FERBE Hy #4217 80IE . I8 2 MIFIE s B i R, TR [
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IETHPEIE IRy, 7 5 200 TE T PRI BN R AR 1R AN 2, P, i Hy IH BOR PR 4
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TE A ORI BLE) B9 G P (T=2.547, P=0.012), M4 Z & FAS AT &b DT E RS2 IR 1 7E ST i
A F N (T=1.194, P=0.235), Witt, BB He 1338 7Rk, W H; R 2P RBE Ha,
Hy, Hs M H; RAGEVE 030K, i A g R4 2] 1 8k .
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e, AR R AR BRI B B AR A AR RO 22 5, BTV R L TR AT P B B Y
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HoA APEmAR T T8k, BT B AR
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FEAT A, ST PP A B2 MR BRI, PA™ il 78 K L 0% S I R B 45 I 284 DX R B St o, 9 X AT
il AN BTN o TS TS RUBR ™ iy, AT S S T A A A SR R R, PR R I AR Y
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